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Abstract

Most of the literature on femal e entrepreneur s in devel oping economies has concentrated on
oneor two of these entrepreneurial factors. This study, therefore, addressesthis gap by using
a qualitative approach to explore the factors that influence women’s participation in Nigeria’s
informal sector asawhole. It beginswith areview of related definitionsin theliteratureasa
source of questions and definitions that can be applied to the informal sector. \Wormen
entrepreneur s were chosen using a stratified sampling technique based on areas with specific
features within each market (small, community and large). Eight separate sectors of activity
(market traders, food vendors, firewood and charcoal makers, accessories and decorations,
garments deal er s (readymade), beauty salons, fashion design and production) were sampled
in each of these markets, demonstrating the dominance of different informal sectors. Data
were collected from 21 Nigerian femal e entrepreneur s using qualitative interviewsin Ibadan.
Participants consent were sought before the interview took place. The transcribed data was
analysed using a thematic approach. The findings of theinterview reveal ed that vision, goal-
oriented mindset, risk-taking, decision-making, money management, optimism, network
ability, and innovation all contributed to women’s informal sector entrepreneurial activity.
As a result, the researcher recommends that potential entrepreneurs in the informal sector
require these factors to succeed.

K eywor ds. Entrepreneurship Factors, Women’s Participation, Informal Sector, Female Entrepreneur

Introduction
Inadevel oping economy like Nigeria, wherewhite-collar jobsarefew, thegrowing importance of

entrepreneuria activitiesin theinformal sector arecritical to addressing issues of unemployment.
Most countriesaremorelikely to haveinforma economiesthan forma economies. Inthe mgjority
of countries, the percentage of womenworking ininformal employment (56%) outnumbersthe
percentage of malesworking (International Labour Organization (ILO) 2018). In developing
countries, 92 percent of women workers are informally employed (Bonnet, Vanek & Chen,
2019).Thelnformal Economy (IE) a so representsrisky entrepreneuria spacesfor women because
of itsunregulated and chaotic naturewith vulnerabilities pertaining tolocati on of businesses, exposure
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to petty crimeand harassment (Adhikari, 2011), creating thus, further barriersto women (Ogando,
Roever, & Rogan, 2017). Women’s actions are thought to be primarily motivated by the desire to
maintain livelihoodsinthefaceof difficult economicandfinancia conditions(Harriss-\White, 2017).
Literature hasshown that informa sector hasbecomethe main source of employment for thelabour
market globally and isvital toincomesand wellbeing of the operators (mostly thewomen). In
Africa, for ingtance Internationa Labour Organization (ILO) (2018), said it accountsfor 85.8% of
all employment or 71.9% excluding agriculture. It’s important to note that women make up the
mg ority of workersin theinformal sector in developing countries (Nguyen, 2015). Thisshowsthat
women make up theinformal sector asentrepreneurswho engagein varioussmall scaebusinesses
because suchinforma businessesarenot licensed by theRegistrar of Companies. They arelikewise
unincorporated and lack aTax Identification Number (TIN).

Women constitute 40% of the population in Nigeria and are actively engaged in
entrepreneurial activities (Oluseyi, 2017) demonstrating that women can play crucia rolesinthe
devel opment of any country. Individual sthat engagein economic activitieswithout being regul ated
by thefull government bureaucracy areincudedintheinforma economy whichthefemaepopulation
isengaging in most devel oping countries Nigeriainclusive.In Nigeria, however for examplethe
informal sector contributesto 60% of the entireeconomy (Chima, 2018); where thehighest female
entrepreneuria engagement ratesinAfricaisin Nigeria(Master Card Index of Women Entrepreneurs,
2018). Moreover, National Bureau of Statistics (2018) submitted that in Nigeria, about half the
populationisfemal ewith 41% of them being women entrepreneurs; having abig percentage of
women participating in expanded entrepreneurship activitiesthat arecritical tothe devel opment of
the Nigerian economy (Akanji, 2016; Nwankwo & Okeke, 2017). Not surprisingly lyiola& Azhu,
(2014) were of theview that Nigerian women entrepreneursare magjor contributorsto the economy,
because they create empl oyment without adoubt, energy, ideas, knowledge, and capital totheir
communities, and createjobsaswell ascreate opportunitiesfor suppliersaswell asother business
partnerships.

|E isbroadly defined as starting up and/or owning and managing abusi nessventurewhich
doesnot register with and/or declare someor dl of itsproduction and/or salestothe authoritiesfor
tax, benefit, and/or labour law purposeswhen it should do so (Williams, Martinez-Perez & Kedir,
2016). All activitiesthat mostly operate outside of the system of government benefit and regulation
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ishow informa economy isdefined (Muhanga, 2017). Though theinformal sector crestesjobsand
rai sesthewages of the poorest people (Srinivas, 2015). Thisimpliesthat informality isabinary:
businessesareether informal or forma. For example, enterprises mayberegistered locally but not
nationally and have moreor less protections; or informal entrepreneurs may belong to formally
registered associationswhich offer them somerepresentation and protection (van Elk & deK ok
2014) Although, every informal entrepreneursprimarily operatefor economic reasonssuch asprofit,
income, survival, growth, and most recent, sustainability, however, differ in the size and
accomplishment of these economi ¢ reasonsdepending onindividua entrepreneursmotives, varying
frominterna and externad factors(Ladan, 2016). Anderson & Ojediran (2020) wereof theopinion
that entrepreneurship isameans of achieving personal goal s and advancements denied dueto
discrimination in theworkplace. Thisimpliesthat entrepreneurship brings several and specific
advantagesto women. For many women, entrepreneurship enabl es them to combine paid work
moreeasily with careand family responsibilities.

In thisway, women entrepreneurs mobilize resourcesto start anew businessand takerisks
when doing so (Humbert & Brindley, 2015) It hasbeen widdy recognised that women entrepreneurs
canmakeas gnificant contribution to boosting economic devel opment, cresting jobs, and dleviating
poverty and socia exclusion (Hechevarria, Bullough, Brush & Edelman, 2019). Women can profit
from entrepreneurship sinceit provides economic security and empowersthem (Nair, 2020). Women
businessmay likely to beinformal dueto arestricted control over household resources, family
pressure may |lead women to keep their businesses small and low-profile, procedures; haveless
information about laws and their rights because of educationa constraintsand smaller networks;
many women didn’t understand registration procedures and underestimated its cost.

There are key drivers of women’s informal sector participation such as legal and regulatory
restrictions|ead to gender-based discriminationinthelabour force, which reflectsthe gender bias
and power inequdiitiesin soci ety, which meanswomen are excluded from manyformal jobsWorld
Bank (2018) finds that 45 percent of economies have laws constraining women’s decision to join
and remain inthelabour force. For example, World Bank (2019) notesthat sixty-five economies
restrict women from mining jobs, forty-seven imposerestrictionsin manufacturing and thirty-seven
restrict women from construction jobs. Furthermore, in 29 of 189 economieswomen cannot work
the same hours as men. Social norms also limit women’s choice of work to jobs that are deemed
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culturally acceptable (Holmes & Scott 2016). For example, social normsaround seclusion and
status that restrict women’s physical mobility can result in low female labour force participation in
theformal sector (Ulrichs2016).

Women are at times poor as they do far more unpaid care and domestic work and this
limitstheir optionsto work in theforma sector. Having young children leadsto adecreaseinthe
labour supply for women, which, in some countries can persist for an extended period (Subramania,
Carranza& Rosen, 2018). Women pay apendlty for having childrenintermsof earnings, choiceof
occupation, socia insurance benefits, skillsupgrading and ability tojoin socid dia ogue. Domestic
responsibilities and restricted mobility also limit women’s ability to participate in higher paying activities
further away from home (World Bank, 2014). For these reasons women may often havelittle
choicebut to takelow-quality informal jobsthat allow them theflexibility to addresstheir care
responsibilities and/or the ability to bring their children to collaborate with them (ILO 2018;
Subramania, Carranza, & Rosen, 2018). Women havelesser endowmentsin theform of skills,
work experience, education, accessto and control of assets, financial services, aspirations, socia
capital, and networks.Women’s relative lack of access to property and finance as well as laws or
normsthat prevent them from forming independent busi nesses constrain them in setting up and
growing formal businesses (World Bank, 2014).

Social networksfor entrepreneursarecrucia asit allowsthem to build up their market,
expand their businessand open new doorsfor gaining accessto funding. New technologiesincluding
mobile, digita and artificid intelligenceare creegting gendered patternsof informality. Thegig economy
combined with the existing gender digital dividerisksreinforcing or widening existing gender
inequalities. Automation hasthe potentid to displace women from forma employment between 40
to 160 million women may need to transition between occupations by 2030, often into higher
skilledroles(McKinsey Globa Indtitute (MGI) Report, 2019). Studies on women entrepreneurship
that have focused on the devel oped world recogni ze that women entrepreneursin such contexts
often usemoney to acquire capita equipment (Ndururi, Mukulu & Omwenga, 2019); for employing
people, training, and retraining their employees (Yacus, Esposito & Yang, 2019); to advertiseand
export their productsor services(Storey & Greene, 2010) and for addressing cash flowsvariations
(Burns, 2016). It meanstaking risks without understanding what the consequenceswill be. Risk
taking can also be defined as a company’s management intentionally allocating large amounts of
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money to initiativesin the hopes of achieving significant returns, but it also entailsalarger risk of
failure (Mahmoud & Hanafi, 2013 cited inAdim, & Poi, 2019). In order to be successful, the
entrepreneur, onthe other hand, iscontinualy involved intaking cal culated businessrisks.

Entrepreneurs arethought to take greater chances than non-entrepreneurssincethey are
confronted with aless structured and unpredi ctabl e set of options (Olaniran, 2016 inAdim, & Poi,
2019) Based on their findings, Adim, & Poi (2019) concluded that thereisasignificant relationship
between entrepreneuria risk-taking and the performance of women entrepreneursin Rivers State
with regard to househol d sustenance and empl oyment creation. Successful entrepreneurswho are
comfortabletaking risks have devel oped arisk-taking mentality and amethodol ogy that allows
them to control their emotionsabout the unknown, reap the rewards, and optimizetheir returns
when they take risksto advance and expand. Entrepreneurial risk-taking isthus aweapon for
women’s survival and success in the informal sector. Successful entrepreneurs use strategic
knowledge, serendipity d ements, technol ogy fores ght, unwavering tenacity and practice, and Strategic
knowledge arbitrage competenciesto pursuetheir idea. In other words, according to Carayannis &
Stewart (2013), asuccessful entrepreneur may not only forecast thefuture, but a so anticipate and
moldit. Heor shewill beableto precisaly foresee events and Situations before they occur, allowing
theendeavour to be strategi cally positioned for maximum benefit.

Morerecent reviewsby Henry, Foss, & Ahl (2016), Pogges, Mari, & DeVita(2016) and
Baker & Welter (2017) haveworked to better understand the different motives, goals, and effects
of women’s entrepreneurship, as well as the institutional and socio-spatial contexts in which it occurs.
A positiveoutlook hasal so been recognized asatrait of theinformal entrepreneur. Thereview of
existing literature allows for the grounding of women entrepreneurs’ decision-making processes
and theorizingwhy such deci s ons can affect economic growth. Entrepreneuriad women may postpone
theformdization of their bus nessesbecausethe processis perceived astime-consuming and complex
(Bruhn & McKenzie, 2014). Entrepreneurial optimism, according to Wu,Wang, Zheng, & Wu
(2019), isakey determinant in the success of new bus nesses. Entrepreneur optimism, according to
Zheng, Wu, Ma, & Mai, (2020), referred to adistinctivefeature of theentrepreneur himself, such
asentrepreneursbeing cautious but determined when faced with dangers. Entrepreneuria optimism
relatestotraitslikeingenuity, risk-taking, and initiative that entrepreneurs possess (Zhou & Wu,
2018). Existingempirica evidencethat entrepreneursare optimists, ofteninterpreted asevidence
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of abehavioura biasin entrepreneuria decison-making (Bengtsson & Ekeblom 2014). Anempiricd
paper hastested the expectation that entrepreneurs are optimists (Bengtsson & Ekeblom, 2014.)
and themain finding from existing worksisthat entrepreneurs hold beliefs about their own lifeor
work.

Entrepreneurial optimism, according to Chen, Hou, Zhang & Li (2020), influencesand
improvesthe business performance of new ventures. Entrepreneurs have the advantage of the
market to obtain higher profits, according toWang, Bal, Zhang, Shan & Chen (2020); entrepreneurs’
language mode, attention, rationa nature, and thinking style haveas gnificant positiveimpact onthe
business performance of new ventures; and entrepreneurs’ language mode, attention, rational nature,
and thinking style have asignificant positiveimpact on the busi ness performance of new ventures
(Kim & Park, 2019; Li, Shahzadi, Zheng & Chang,2021).Social networks, in the context of
entrepreneurship, alow avenuesfor privateinformationto flow andfacilitateinformationinterchange
that isadvantageous, if not crucia, to the entrepreneurial process (Sharafizad & Coetzer, 2016in
Upton, Broming, & Upton, 2019). It wasreported by Morah & Omojola(2018) that the use of
social networks, specifically Whatsapp, leads to greater market accessibility. An entrepreneur’s
socid network providesboth financid and human capita support. The study conducted by Ademola,
Adegboyegun, & Adegoke (2020) demonstrated that socia networks affect the performance of
women entrepreneurspositively and significantly; it a so examined variablesof socia networkslike
network size, diversity, and resourcesthat affect the performance of women entrepreneurspositively
andsignificantly.

In Lawan’s (2017) findings, she found that Nigerian female entrepreneurs convert their
original ideasinto products and servicesthat exhibit growth characteristicsby keeping an eyeon
quality and reputation, preparing for business growth well in advance, adapting to changesin
technology, and maintaining a strong commitment to business success. In their study Adim,
Tamunomiebi, Akintokunbo, & Adubasim (2018) found that entrepreneurid innovativenessconfers
apostiveand sgnificant influence on performance of women entrepreneurs. Thiswas substanti ated
by Egwe, (2021) study that salf-confidence, innovation and creetivity, and self-reliant are positively
related to businesssurviva of small scaleenterprisesin Nigeria. InBowel (2020) study of Nigerian
fema eentrepreneurs, it was shown that | everaging innovativefinancing, technol ogy, innovation and

management skillsare essentid strategiesand processesfor building profitable businessventures.
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Innovation can significantly impact entrepreneuria activitiesasit leadsto easethe attainment of
resources and the proper presentation of new ideasand knowledge, which augmentslearninglevel
and reducerisks(Laban & Deya, 2019). Theinformal sector has been noted to be among one of
theleast studied topicsin entrepreneurship research, especidly inAfrican contexts (Ha lgren, Rouleau
& DeRond, 2018; Namatovu, Dawa, Adewa e & Mulira, 2018). Moreover, there has been limited
attention paid to theentrepreneurship factorsonwomen participationintheinforma sector in Nigerian
andwithin the'Yoruba contexts.

Thebroad objectiveof thisstudy wasto examinetheinfluence of entrepreneurship factors
onwomen participaionintheinformal sector in NigerianandwithintheYorubacontexts. Specificaly,
the study determined the influence of women’s vision in their engagement in the informal sector,
examined the link between goal-oriented thinking and women’s participation in the informal sector,
found out the impact of women’s willingness to take risks and their engagement in the informal
economy, and determined if women’s participation in the informal sector depend on their ability to
make decisions. Furthermore, the study al so examined the rel ationship between personal finance
management and women’s participation in the informal economy, determined the extent to which
women’s participation in the informal sector had been influenced by their optimism, and examined if
women’s informal sector engagement depended on their capacity to build networks. Lastly, the
study found out if women’s engagement in the informal sector had been aided by innovation?

Research Questions

Asaresult, thefollowing arethe primary research questionsin this paper:

1)  Doeswomen’s vision affect their engagement in the informal sector?

2)  Willthere be alink between goal-oriented thinking and women’s participation in the informal
sector?

3)  Canwomen’swillingness to take risks influence their engagement in the informal economy?

4)  Doeswomen’s participation in the informal sector depend on their ability to make decisions?

5) Istherealink between personal finance management and women’s participation in the informal
economy?

6) How haswomen’s participation in the informal sector been influenced by their optimism?

7)  Doeswomen’s informal sector engagement depend on their capacity to build networks?

8) Haswomen’s engagement in the informal sector been aided by innovation?
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M ethodology

The study adopted the Quditative gpproach.A stratified sampling strategy wasused for the selection
of women entrepreneurson the basi s of locationswith distinctive characteristicswithin each market
(small,community and large). In each of theselocations, eight different sectorsof activity (market
trader that is pepper sellers, food vendor,firewood and charcoal making,accessories and
ornaments,clothes sell ers (readymade) ,beautysal on, fashion design and production) representing
dominance of informal sectorswereincluded for sampling. Thestudy utilized qualitative method
based on semi-gtructured interviews conducted with 21 women entrepreneursin Ibadan. Theinterview
questionsincluded vision, god -mind-set, risk taking, decision-making money management,optimism,
network ability and innovation and women entrepreneurial activity intheinformal sector. Initial
contact at women’s premises allowed for rapport to be built by discussing the research aims for the
purpose of theinterview and confidentiaity of theinformation was ensured. Oncethey agreed to
take partintheinterview asuitabletimeand day was agreed to conduct theinterviews. Interviews
were conducted during February 2022 in Ibadan for two weeks, recorded, and subsequently
trandated into English and entered for dataanal ysis purposes. Thesemi-structuredinterviews|asted
between 30 to 100 minutes. The datawas and ysed using athematic approach.

Findingsand Discussion

Socio-demogr aphics

Twenty-onefemal eentrepreneur between the agesof 25 and 50took part inthein-depth interview.
Only 52.4 percent of respondents were aged 25 to 34, while 47.6 percent were aged 35 and
above. 57.1 percent of these women had compl eted secondary school, with only 9.6 percent
having noformal education but being ableto spesk in pidgin English. Morespecifically, 33.3 percent
of the respondents had primary school education. The bulk of the participants66.7 percent have
been inthebusinessfor morethan 25 years, while 11.1 percent have beeninit for between 11to 19
yearsand 22.2 percent havebeeninit for lessthan 10 years. 61.9 percent of thewomen interviewed
practiced Idam, whereasonly 38.1 percentpracticed Christianity. Only 14.3 percent of thewomen
werewidowed and14.3 percent separated respectively, with 19.0 percent living separately, whereas
52.4 percent had intact familiesand lived with their spouses. All partici pantsweremothers, with
familiesranginginsizefromonetofivechildren.

86



UNILORIN JOURNAL OF LIFELONG EDUCATION 5(1) 2021 AbiolaA. OMOKHABI

Vision and Women Participation in thel nfor mal Sector

Out of the 21 participantsin thesample, fifteen mentioned thevision asit rel atesto thei r engagement
in entrepreneurship in informal sector. Women’s motivation for engaging in informal entrepreneurial
activitiesreflected their different life circumstanceswhich asoled to expressing different viewsin

rdationtothar vison.

A person accountsthat:
| am afood vendor. My visionisto bethe best food vendor inthe
state and beyond where | can satisfy my customers anytime and
anywhereeven at their door stepsand lovemy job very much. This
sector provided methe opportunity to work and make asource of
livelihood (Food Vendor)
Another participant said that:
amabusinessowner, | havethe opportunity and ability to takemy
bus nessto southwestern Nigeria. | havemy heart and friendsinthis
line of business. Thissector iseasy andisconsidered prestigious. |
want peopleto know mefor my job hereand outside selling good
and quality products. Moreover, it iswholly womenfocused, run by
women (A ccessoriesand Ornaments)
Some of the participantsrevea ed thus:
| haveavision statement inmy business. Itisclearly speltoutin
what am doing presently and what | hope to become in nearest
future, | have abusiness card showing what | dowhichishelping
my businessto grow economically (Clothes Sdller (readymade)
Am ahairdresser | want to be the best among my colleaguesto
crestenew African hair stylesfor beautiful ladiesand women | want
to beknownin Nigeriaand outside the country. | have customers
that patronize mewhen traveling abroad that | make hair for and
a so have gpprenticesin theline of my business (Beauty Salon)

Theinterview reved sthat femal e entrepreneurs havetheir visions expressed differently as
informal sector providesther only opportunity towork, train othersintheir lineof work and contribute
to personal and economic devel opment. These submissions of women entrepreneur ininformal
sector supports the view of Ojediran & Anderson (2020) that entrepreneurship is a means of
achieving persond goals and advancements denied dueto discrimination intheworkplace. This
impliesthat femal eentrepreneur through their participation ininformal sector wereableto achieve
personal goalsand advancement which they were not opportuned to havefrom theformal sector.
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Informal sector has provided women an opportunity to be abletowork, aswell ascontributeto the
devel opment of their country through their productsor service.

Goal-Mind-Set and Women Par ticipation in thel nformal Sector

Respondents’ personal aspirations are their motivations for starting a business, whether they are
economically motivated or not. The motives represent women entrepreneurs’ more economically
oriented aspirations, whereasthe remaining areless economically oriented ones. Asexplained,
more economically inclined goalsrefer to motivesthat have more obviouspecuniary or financia
rewardsimplication compared to thelatter, majority of therespondentsin thein-depth interview

sadtha:
Inthisstudy, women entrepreneurshad dightly moreeconomically oriented ams:
It began as a hobby but quickly evolved into a
businesstoday. | seeit asadeterminationthat if
otherscandoit and besuccessful, socanl. Thisis
what | do now. | want to expand my businessmore
to other states (Food Vendor).

Another person submitted that:
Cookingismy hobby. | have passionfor it which
grew into a business and finaly it became the
primary sourceof incomefor my family now. | want
to expand and flourish (Food Vendor).

A female participant said that:

| started making dresses at ayoung age. My mumtoo
was atailor and | learnt this skill while | was in
secondary school making my own clothes when |
finished school and couldn’t get a job I decided to
start my own fashion centreand sincethen | have been
sowing different stylesusing variousfabricssuch as
Ankara, lace and so on to make lovely dresses for
ladies, women and young children and am making
economic gainswhich ishelping me asamother to
contributeto my family upkeep (Fashion Design).

Another person submitted that:
Beingasinglemother, | had to support my children. Finding
agood payingwork wasextremdly difficult for me, if not
impaossible, duetomy educationd qudification. Asaresult,
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| decided to start selling pepper and vegetabl e, this has
assisted meal ot to earn asource of incomeand support

my family (Pepper Sdller).
Inthisstudy, women entrepreneurshad dightly moreeconomically oriented ams. Mgority

of participants are in business to enhance their family’s financial situation and meet their own personal
financid requirements. Thefact that alarge number of respondentsare marriedisreflectedinthe
outcome. Moreover 52.4 percent of the participantsin thisstudy aremarried and living with their
gpouses making them lesslikely to bethe primary breadwinners. Parti cipantswere asked to recollect

ther initial motivationsfor starting abus ness. Then they were questioned about their current business

godsaswell astheir long-term intentionsfor their businesses
Back then, my husband’s income was insufficient, and we were facing
financial issues, so | didit to help relieve our financial |oad, now that my
husbandisdoingwell, | continued to do thisto develop my own career as
abusinesswoman. | also want to achieve alot and beknown for wheat |
producefor example, | makewigs, mix sogp and cream for ladies (Beauty
Sdon).

Despitethefact that her family isno longer reliant onthemoney from her business, shecontinuesto
operateit in order to advance her own career. Thisinterview result is consistent with those of
Henry, Foss & Ahl (2016), Poggesi, Mari, & De Vita (2016) and Baker & Welter (2017) that
explained that there are different motives, goals which has effects on women’s entrepreneurship.
Informal entrepreneursenter the sector with apositive outlook, ignoring therel egation representation
system, and they are confident and believethey haveafuturein theinformal sector.

Risk Takingand Women Participation in thelnformal Sector

Many busi ness entrepreneurs underestimatetheir ability to deal with failure, despitethefact that
taking risksisusudly adistinctivequality of an entrepreneur. Women, on the other hand, areprone
to second-guessing. Although this might lead to hesitancy, it also helps women to examine
circumstances properly before acting. Femal e entrepreneursininformal sector also wereof the

view that:
| havetaken risks by obtaining hugeloan with collateral initially when|
started thisbusiness, now, it hasyielded profitsas| have paid back the
loan gradudly. I have committed hugeresourcesof my lifesavingstothis
business, there is no business that is not risky, if one doesn’t take risks
thereisno possibility of alowing the businessto grow (Bag Production).
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To assist medrivemy businessforward, | have got to establish some
ambitiousfinancial goals. | consider myself arisk-taker, you cannot
progressin lifewithout taking risks. However, | ba ancethose dangers
with strategic thought and my personal judgment by ng my
achievement yearly (Food Vendor).

Itinvolvestaking afinancid risk and plunginginto theunknown, sincel
havevery little expertisein theready-made businessinitialy, | took the
risk asam used to taking chances and now is paying off. | am making
sadesalot now (Clothe Seller (ready-made).

In my line of business, you haveto takerisks, even travelling to buy
charcoal from different locationisrisky, sincel haveto travel to buy. |
haveto carry cash dong, | have had accidents before but survived and
lost ahuge amount of money. It not an easy businessbecauseitisfull of
riskssometimesif onebuys charcod that isnot of good product onecan
run at a loss during sales but it doesn’t mean I will not do the business
again (Firewood and Charcod Seller).

Thethematic analysis of theinterview wasdoneto determine participantsview on risk
taking asan entrepreneuria factor onwomen participationininforma sector. Oneof the persondity
attributes of anentrepreneur isrisk-taking. Thisshowsthet the participantsinterviewed wereoptimists
andwillingto takerisksno matter what evenif it leadsto profit or loss. The participantswerewilling
to succeed asmuch asthey are still working in order to be successful, they are continualy involved
intaking cal culated businessrisks. ThissupportsOlaniran (2016) inAdim & Poi (2019) submission
that entrepreneurs are thought to take greater chances than non-entrepreneurs since they are
confronted with alessstructured and unpredi ctable set of options. Adim, & Poi (2019) corroborates
thisfinding that thereisasignificant relationship between entrepreneurial risk-taking and the
performance of women entrepreneursin Rivers State with regard to househol d sustenance and

employment cregtion.

Decision-Making and Women Participation in thelnformal Sector

Femal e entrepreneur who have started abusi ness, desireto make independent decisions. Lack of
resources may makethem dependent on their spouses, thuslimiting their capacity to makeindependent
decisons. Thoseparticipantsthat started their businessthrough self-confidence had greater discretion
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interms of decision-making compared with thosewho started businesswhose basic needswere

comfortably met by the spouse’s income. The respondents revealed that:

| make decisions concerning my businesson my own such as number of
employees, sdary, location of my businessaswell aswherel bought my
machinesfor my company too (Bag Production).

I am the owner of the business, | make decisions myself. | don’t consult
anyone, thank God, | have not made any decisionthat could have affected
my business, my decisionson how to still stay in business, saving and
buying human hair, attachment, relaxers, cream and soonisstill made by
metill now (Beauty Salon).

It is my husband that established the business for me, | consult him
concerning buying ready-made, clothesand so on, though am the owner
of the business; He assists me while making any decision, heisalsoa
trader and sdllssmilar things. | am doing thisbus nessto makemoney and
befinancialy responsiblefor my wellbeing and that of my children aswell
(Clothes Sdller (ready-made).

Decisonmakingiscrucid to the successand performance of an entrepreneur. Theinterview
reveal ed that femal e entrepreneur ininformal sector made decisionsasregardstherunning of the
busi nessasdecis onscentred on buying of goods, procurement of machine, number of staff, location
of their business and so on. This showsthat they were not slow in decision making processas
regardstheir ventures Thisisin agreement with previousresearch by Mero-Cerdan, Lépez-
Nicolés, & Molina-Cadtillo ( 2018) which found that feeling hesitant during decision-making can

have animpact on business performance.

Money M anagement and Women Participation in thelnformal Sector

Women hassincetimeimmemorid beinvolved in managing their hometo support their families, as
aresult therr likelihood of money management may determinetheir involvement in entrepreneurship
ininformal sector. Fema e entrepreneursininformal sector also wereof theview that:

| managemy money very well, though | still contributeto my family
upkeep, | still savedaily sothat | will beableto buy accessoriesto sell
if I do not save then my shopwill close (A ccessoriesand Ornaments).

Inmy shop therearevariousways of transaction for example Point of
Sdes(POYS), onlinetransfer, and payment directly and before 4pm
every day | go to the bank to save, this enables meto order for my
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ready-made clothes and children clothes when | want to stock my
shopwhichhasstill kept mein businesstill date (Clothe Seller (ready-
made).

| have managed and still managing my money well the profits have
enabled meto buy machinesfor making schoolsand ladiesbags, hiring
employeesthat work in business (Bag Production).

Thisfinding showsthat women entrepreneur in devel oping country like Nigeriamanage
their money well by buying resources, equipment and saving to procure moreitemsthat they are
sdling. Thisissimilar to studies on women entrepreneurship that have focused on the devel oped
world recognize that women entrepreneursin such contexts often use money to acquire capital
equipment (Ndururi, Mukulu & Omwenga, 2019); for employing people, training, and retraining
their employees(Yacus, Esposito & Yang, 2019); to advertiseand export their productsor services
(Storey & Greene, 2010); and for addressing cash flows variations (Burns, 2018)

Optimism and Women Participation in thel nformal Sector

The participantshighlighted termslikein uncertaintimes, they usually expect the best iseasy for
themtorelax, they area waysoptimistic about their futureand enjoy their membership of belonging
to abusinessassociation.

Therespondentssubmitted that:

I supervise all my employees’ cooking varieties of foods and soups | supervise
thesurroundingsand ensureit isneat and tidy, all staff properly and neatly
dressed from morning till night, makes surethefood istasty and hygienic. |
cannot leavethe canteen for any employee, | must make myself available
always.Women working or running canteen businesses are hard working
person and independent, they work tirelessly to get the food ready (Food
Vendor).

I know there is economic problem in the country (inflation), that doesn’t
mean my businesswill not flourish, | just haveto put in moreefforts, | do not
get easily angry with anyone, am awaysjovial to attract more customers, |
know from this shop, | will buy another one and be expanding (Clothes
Sdler (readymade).

| amvery suremy businesswill grow moreand morein thenext 3 yearswith
al my effortsand resources, | have ploughed back intoit to grow inthe next
fiveyearsand | plan to hire moreworkersin the coming year. | know the
economy will improveand the nationa economy too will improvein thenext
year which will also help my businessto grow (Bag Production).

92



UNILORIN JOURNAL OF LIFELONG EDUCATION 5(1) 2021 AbiolaA. OMOKHABI

Thequditativefindingsrevea ed femal e entrepreneur aretaking charge of their businessby
taking theentrepreneuria pathto financia independence, persond fulfillment and salf-reliance. The
findingsd so corroboratethefindingsof Wu,Wang, Zheng & Wu (2019) that entrepreneuria optimism
isakey determinant in the success of new businesses. Thisresult isin tandem with thework of
Zheng,Wu, Ma, & Mai, (2020), that referred to entrepreneuria optimism asadistinctivefeature of
the entrepreneur himself or herself; such as entrepreneurs being cautious but determined when
faced with dangers. Thisimpliesthat the participantsthat isfemal e entrepreneursare optimists
which could have encouraged their participationininformal sector.

Network Ability and Women Participation in thelnformal Sector

The content analysis was used to assess the participants’ perception on network ability and women
participationintheinformal sector. Mg ority of therespondentsinterviewed agreed that networking
isimportant to an entrepreneur performance. The views gathered from the respondents showed
that participantsbe onged to an associ ati on whi ch hashel ped in the growth of their business. Few of
theparticipantssaid:

| am amember of association of canteen food seller Oyo State, | pay my
duesand have meetings, my friends area so doing the same businesswhen |
need financial assistance | ask from friends and | aso advertise food on
socia networksnow likeWhatsApp (FoodVendor).

| amamember of Nigerian Beautician/hairdressers AssociationOyo State,
when | make hair for my customers, | snap and post on Facebook and
WhatsA pp to show other customers, by so doing | have high patronage by
salling directly to customersonlineg; My membership inthe association has
a 30 ass sted me aswe make contribution monthly whenever aminfinancial
crises| borrow from the association (BeautySa on).

| amamember of Tailor Associationin Oyo State, | usealot of socid media
handles like Facebook, twitter, WhatsApp to display clothes sown for

customersto show my line of business, people have known methrough these
social mediahandlesand they are patronising me. When customerswear
their clothes sown by me, | post on Facebook, peoplefollowing meon socia

mediato check out my stylesfor various clothes: gown, dress, lace styles,

bridd and many more (Fashion Design).
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Previousresearch isin agreement with the qualitative datagenerated from the study as
reported by Morah & Omojola(2018) that the use of socia networks, specifically WhatsA pp,
leadsto greater market accessibility Also, the research by Ademola, Adegboyegun, & Adegoke
(2020) isinlinewith theresult of theinterview that that socid networks affect the performance of
women entrepreneurspositively and sgnificantly; it  so examined variablesof socia networkslike
network size, diversity, and resourcesthat affect the performance of women entrepreneurspositively
and sgnificantly. Thisshowsthat their network ability hasassstedintheir entrepreneurial performance
ininformal sector astheinterviewsshowsthey bel ong totheir respective association based ontheir

typeof business.

I nnovation and Women Participation in thel nformal Sector

The content analysis was used to assess the participants’ perception on innovation and women
participationintheinformal sector

| learnt by creating and producing beautiful designer school bags, overtime,

| have created my own labels designs of bags different from others. |

make school and ladiesbagsusing different raw materia swith colourful

coloursand even fabrics (Bag Production).

| learnt to create designsthrough my drawings, | makebags, purse, dippers
from Ankaraand beautiful fabricsfor ladiesand even heelsto match, |
have many distributorswithin, and outside Ibadan and | also do delivery
too (Bag production).

| aminnovativeinthisbusiness| useanakarato make patchesto design
gowns, tops, skirts, officedressfor ladiesand children. Thisnew worldis
full of fashion you haveto create new designsto beableto stay in business
which hasattracted so many customersto me. Creating trendy ankaras
and lace styl esdistinguishesme out (Fashion Designer).

I am making new amazing and mind boggling hair stylesusing thread,
wool, attachments,creating new hairstyleisthe only way to survive, gone
arethedays of relaxing hair now you use attachments, crochet,wool to
makebeautiful local, Ghanaweaving, braidslikeAfrican, Ghana, zigzag,
short, long, box, crown, knotlessand cornrow with different designs, up
do harstyles, twigting (long andflat), weaving, evenwigsand har trestment
toimprovehair growthandloss. | aso had to learnthesenew hair styles
whichiskeeping mein business(Beauty Salon).
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Thisqudlitative evidence supportsthefindings of Adim, Tamunomiebi, Akintokunbo, &
Adubasim (2018) that revea ed animportant rel ationshi p between entrepreneuria innovativeness
and employment creati on through women entrepreneurs. Inastudy of Nigerianfemaleentrepreneurs,
by Bowei (2020) it was shown that | everaging innovative financing, technol ogy, innovation and
management skillsareessential strategiesand processesfor building profitable businessventures
which supportsthequalitative data. Thefindingsof thisresearch indicatethat innovativenesshasa
positive influence on a women entrepreneur’s performance. The report of Egwe, (2021) findings
agreeswiththe present reach that self-confidence, innovation and crestivity and self-relianceare
al positively associated to the survival of small businessesin Nigeria. Furthermore according to
Lawan’s (2017) findings that Nigerian female entrepreneurs convert their original ideas into products
and sarvicesthat exhibit growth characteristicsby keegping an eye on qudity and reputation, preparing
for businessgrowthwell in advance, adapting to changesin technol ogy, and maintaining astrong
commitment to business successisin consonance with the thematic anaysisof theinterview
conducted. Thisimpliesthat women areinnovativeintheir businessventurewhich have still made
themto beengagingininformal sector till date.

Conclusion

The primary god of thisresearch wastolook into the entrepreneurid factorsthat encouragewomen
to participate intheinforma sector. Thefindingsof the study reveal ed that women entrepreneurs
aremotivated by avariety of factorssuch asvision, goal-mind-set, risk taking, decision-making,
money management, optimism, network ability and innovationintheinformal sector. Thisimplies
that al theseentrepreneuria factorswerethedriving forcethat motivated themto start smal firms
for independence, aswell asthe desireto createriches or make money and thus achieving personal
fulfilmentintheinformal sector.

Recommendations

Women who may desirein the near future to participatein informal sector must possessat | east
some of these entrepreneurial factors has research has shown that they are crucial for business
performance. Therefore, theresearcher recommendsthatpotentia entrepreneursintheinforma sector
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require these factors to achieve entrepreneuria success.Moreover, government can provide
entrepreneurid training for young intending femaeentrepreneur ininformal sector at Federd, State

and Loca government levels
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